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Objective: With the growing importance of influencer marketing and the consequent
rapid increase in research in this field, researchers are faced with a large and scattered
body of accumulated knowledge and evidence. Therefore, conducting integrative
studies that systematically and scientifically synthesize the findings of previous
research in this area is of considerable importance. The present meta analysis aims
to examine all domestic studies on influencer marketing and identify its effects on
customers activities and responses.

Method: This study adopts a mixed-methods (quantitative—qualitative) research
approach. In terms of data collection, it is descriptive, while in terms of purpose, it is
considered fundamental research. The statistical population consisted of all available
domestic studies on influencer marketing identified through academic and information
databases accessible on the Web. After applying the inclusion criteria, a total of 34 studies
were selected for analysis.

Results: The findings include a systematic classification of research characteristics,
estimation of effect sizes and levels of heterogeneity, examination of random and fixed-
effects models, and assessment of potential publication bias among the variables
identified in previous studies. The analyses were conducted using Comprehensive
Meta-Analysis (CMA) Version 2 software.

Conclusions: Among the 29 variables identified, purchase intention, attitude toward the
product, customer loyalty, brand perception, marketing management, attitude toward the
brand, attitude toward advertising, purchase outcomes, recognition, improvement in
perceived credibility, cost improvement, improvement in marketing techniques, marketing
effectiveness, and brand self-expression demonstrated the strongest effects associated with
influencer marketing.
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Introduction
The use of social media has become one of the most popular digital activities worldwide, with

the global usage rate reaching 49 percent by January 2020. The number of users is projected to
increase from 4.26 billion in 2021 to approximately six billion by 2027. Internet users spend an
average of 144 minutes daily on social media. Over the past decade, concerns regarding
adolescent mental health have grown in parallel with increased social media use. One prominent
line of research examines the relationship between social network use and subjective well being
a multidimensional concept encompassing life evaluation, domain satisfaction, positive affect,
and the absence of negative affect. A fundamental component of subjective well being is self
worth (self esteem), which refers to an individuals subjective evaluation of their worth and
competence and originates from the discrepancy between the perceived self and the ideal self.
High self worth is associated with happiness, self confidence, and a positive attitude, whereas low
self worth is linked to pessimism and self deprecation. High self worth renders individuals
resilient against psychological pressures and influences their perception, interpretation, and
emotional reactions. Evidence indicates that the majority of virtual social network users are young
university students, and Iranian youth society is no exception. Given contradictory research
findings on the relationship between social network inclination and self worth, this study was
conducted to predict students self worth status based on their degree of inclination toward social
networks among students of Ayatollah al Uzma Borujerdi University.

Method

The research was descriptive and correlational. The statistical population included all students
of Ayatollah Boroujerdi University, numbering 5247 people. 358 people were selected by stratified
sampling method and responded to Youngs internet addiction questionnaire (1999) and Cooper
Smiths self esteem questionnaire (1967). This methodological design enables the simultaneous
examination of multiple variables and the identification of predictive relationships within the target
population.

Results

The results showed that there is a positive and meaningful relationship between the
degree of tendency towards social networks and self esteem (r=302 and p=0.000) as well as
its components (except for social self esteem). The results of regression analysis showed
that the level of overall self esteem and its components (except for social self esteem) in
students can be predicted based on the degree of tendency towards social networks as much
as 30.2%. These findings suggest that the relationship between social network usage and
self esteem is more nuanced than previously assumed, with certain dimensions of self
esteem being more susceptible to influence than others.

Conclusions
This study aimed to predict students self worth based on their tendency toward social networks
at Ayatollah Boroujerdi University. The findings indicated a positive and significant relationship
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between the tendency toward social networks and overall self worth and its components (except
for social self worth); that is, as the tendency toward social networks increases, the mean self
worth score likewise increases. This result aligns with studies by Valkenburg et al. (2017), Burke
(2013), and Faraon and Kaipainen (2014), but diverges from certain others. Self worth is one of
the most important factors moderating psychological and social pressures, formed on the basis of
family context, social interactions, body image, and a sense of self esteem. The impact of social
media on self worth depends on an individuals ability to use the internet, prior vulnerabilities, and
developmental contexts. Social comparison with published content may reduce self worth,
whereas receiving positive feedback such as "likes" can enhance it. Individuals with a coherent
identity and stable personality employ self worth as a cultural shield against the negative effects
of social networks. Conversely, inappropriate and aimless use of social networks typically arising
from a lack of coherent identity or insufficient media literacy can lead to a reduction in self worth.
The present study faced limitations such as the correlational design, the use of questionnaires, and
the restriction of the sample to a specific location. Accordingly, it is recommended that media
literacy education be given attention for all segments of society, and that future research examine
the role of social networks in reducing self worth, their impact on suicidal thoughts and behaviors,
the effectiveness of digital interventions, and experimental studies taking into account different
patterns of use and moderating variables.
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