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Obijective: The present study was conducted to examine the mediating role of e-trust in
the relationship between young generation characteristics and e-retailing among young
Iragi consumers. The study sought to explain the influence of generational characteristics
on online purchasing behavior and the role of e-trust in this relationship.

Method: The statistical population consisted of young people aged 18 to 35 living in
major Iraqi cities (Baghdad, Basra, Erbil, Mosul, and Najaf) who had experienced online
shopping at least once. Stratified random sampling was employed, and the sample size
was determined to be 385 participants. Data were collected using a standard five-point
Likert-scale questionnaire and analyzed through Partial Least Squares Structural
Equation Modeling (PLS-SEM).

Results: The results indicated that all three direct paths were significant at the 99%
confidence level. Young generation characteristics had a significant positive effect on e-
trust (B =0.233, t = 5.258), e-trust had the strongest positive effect on e-retailing (p = 0.645,
t = 27.185), and young generation characteristics also had a significant positive effect on e-
retailing (B =0.304, t=9.668). Furthermore, the indirect effect was 0.150 and the total effect
was 0.454, confirming the partial mediating role of e-trust.

Conclusions: The findings demonstrated that both the inherent and acquired characteristics of
the Iragi young generation and their level of e-trust positively influence e-retailing behavior;
however, e-trust plays a more prominent role in explaining e-retailing. Moreover, the issue of
discriminant validity between e-trust and e-retailing suggests that Iragi youth may not clearly
distinguish between trusting online shopping and actually engaging in online purchasing
behavior.
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Introduction
In recent years, the digital economy has transformed global business models and, particularly

in the field of e-commerce, has significantly altered consumer purchasing behavior (Fayyadh,
2025). Irag has not remained unaffected by this transformation; the growing penetration of the
internet, mobile technology, and digital payment solutions has created new opportunities for
online commerce in the country. Iraq’s online retail market is considered one of the fastest-
growing non-oil sectors, and the volume of e-commerce transactions has increased substantially
over the past five years.One of the key drivers of this transformation is Iraq’s young population.
More than 60% of Iraqis are under the age of 25 (EIS MENA, 2024), and the internet penetration
rate reached 83.8% by the end of 2025 (DataReportal, 2025). In addition, the number of social
media users in Iraq has reached 40.1 million, representing 84.9% of the population. These young
consumers, who have largely grown up with digital technologies, exhibit consumption patterns
that differ from previous generations and hold new expectations regarding the online shopping
experience (Adigiizel, 2025).

Despite its considerable growth potential, e-retailing in Iraq faces significant challenges. Weak
digital infrastructure and, more importantly, a lack of trust in digital transactions are among the
primary barriers to the development of e-commerce in the country (Abdul Saleh, 2025). Although
young people and urban residents are increasingly inclined toward online shopping, distrust and
concerns regarding payment security continue to be major obstacles (Fayyadh, 2025). Therefore,
e-trust emerges as a critical mediating variable that may explain the relationship between the
characteristics of young consumers and the adoption of e-retailing.Accordingly, this study seeks
to answer the following fundamental question: Can e-trust play a mediating role in the
relationship between the characteristics of the young generation of Iragi consumers and e-
retailing? The findings of this study may assist policymakers and e-commerce companies
operating in Iraq in addressing issues related to trust, payment systems, and regional inequalities.

Method

The statistical population consisted of young people aged 18 to 35 living in major Iraqgi cities
(Baghdad, Basra, Erbil, Mosul, and Najaf) who had experienced online shopping at least once.
Stratified random sampling was employed, and the sample size was determined to be 385
participants. Data were collected using a standard five-point Likert-scale questionnaire and
analyzed through Partial Least Squares Structural Equation Modeling (PLS-SEM).

Results

The results indicated that all three direct paths were significant at the 99% confidence
level. Young generation characteristics had a significant positive effect on e-trust (p =
0.233, t = 5.258), e-trust had the strongest positive effect on e-retailing (p = 0.645, t =
27.185), and young generation characteristics also had a significant positive effect on e-
retailing (B = 0.304, t = 9.668). Furthermore, the indirect effect was 0.150 and the total
effect was 0.454, confirming the partial mediating role of e-trust.
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Conclusions

The purpose of this study was to examine the mediating role of e-trust in the relationship
between young generation characteristics and e-retailing among young Iraqi consumers.
Descriptive findings indicated that the sample consisted mainly of men (58.2%) and women
(41.8%) aged 18 to 35, most of whom held bachelor’s or master’s degrees. This demographic
composition aligns with the attributes of the digital generation (Generation Z and early
Millennials), who extensively use online technologies and electronic purchasing platforms. Tests
of normality revealed slight deviations from normal distribution; however, given the robustness
of the PLS-SEM method against non-normal data, its use was deemed appropriate for analyzing
the research model.

In assessing the measurement model, all constructs demonstrated acceptable reliability.
Cronbach’s alpha values (ranging from 0.741 to 0.856), composite reliability values (0.812 to
0.890), and rho_A indices (0.852 to 0.909) all exceeded the recommended threshold of 0.70,
indicating strong internal consistency among the items. The highest reliability was observed for
the e-retailing construct (composite reliability = 0.890), reflecting the high precision of the
measurement instrument for this key variable. However, an important issue emerged in the
discriminant validity evaluation using the Fornell Larcker criterion. Although the square root of
AVE for the young generation characteristics construct (0.580) exceeded its correlations with the
other two constructs (0.233 and 0.455), satisfying the requirement for that construct, the
correlation between e-trust and e-retailing (0.716) was greater than the square root of AVE for
both e-trust (0.581) and e-retailing (0.699). According to the Fornell Larcker criterion, this
indicates insufficient distinction between these two constructs and suggests the possibility of
conceptual overlap. In other words, young lragi respondents may perceive trust in online
purchasing as deeply intertwined with the act of purchasing itself, making the two concepts
difficult to differentiate cognitively. Nevertheless, given the very high and significant t-value for
the path between the two constructs (t = 27.285), the strong correlation does not necessarily imply
redundancy. It is recommended that future studies employ the HTMT criterion (heterotrait
monotrait ratio), which is less sensitive to high correlations, and consider revising or removing
overlapping items to enhance discriminant validity. The hypothesis testing results revealed that
all three direct relationships were significant at the 99% confidence level. First, the effect of
young generation characteristics on e-trust (f = 0.233, t = 5.258) was confirmed, consistent with
theoretical foundations such as the Technology Acceptance Model (TAM) and Innovation
Diffusion Theory (IDT). This finding indicates that young individuals with higher digital literacy,
more positive attitudes toward technology, and greater risk tolerance naturally exhibit stronger
trust in electronic purchasing platforms. Second, the effect of e-trust on e-retailing ( = 0.645, t =
27.185) was the strongest relationship in the model, clearly showing that trust is the most
important predictor of online purchasing behavior among young Iragis. This result aligns with
numerous previous studies in developing countries, which highlight security, privacy, and
platform credibility as essential conditions for the success of e-commerce. Third, the direct effect
of young generation characteristics on e-retailing (B = 0.304, t = 9.668) was also significant,
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suggesting that even in the absence of complete trust, individual traits of young consumers (such
as internet familiarity, prior experience, and enjoyment of online shopping) encourage them to
engage in electronic purchasing.

Additionally, the indirect effect of young generation characteristics on e-retailing through
e-trust was calculated as 0.150. Considering the significance of both paths, the partial mediating
role of e-trust is confirmed. In other words, approximately one-third of the total effect of young
generation characteristics on e-retailing (total effect = 0.454) is transmitted through increased
e-trust, while the remaining portion (0.304) represents the direct effect. This finding is
managerially important because it suggests two complementary strategies for increasing online
purchasing among young consumers: first, policies aimed at enhancing their personal
characteristics (such as digital literacy training and the promotion of technology-use culture), and
second, measures that increase their trust in online platforms such as security certifications.
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