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The present study aims to analyze the strategies and consequences of the use
of artificial intelligence in advertising in Iragi banks. This study was
conducted in response to the strategic need of Iragi public and private banks
for digital and data-driven transformation in financial marketing and seeks to
explain the link between organizational culture, advertising ethics, and data
infrastructure in a conceptual and practical framework. The research method
of this qualitative and data-based study is based on the systematic model of
Strauss and Corbin. Data were collected through in-depth semi-structured
interviews with 20 banking experts, senior marketing managers, and
information technology specialists in Baghdad until theoretical saturation was
reached. Data analysis was carried out in three stages of open, axial, and
selective coding, and MAXQDA software was used to increase the accuracy
of coding. The validity and reliability of the data were confirmed based on
Lincoln and Guba's criteria including credibility, verifiability, transferability,
and dependability. The results of the analyses led to the extraction of
strategies (inter-sectoral collaboration, ethical governance, and selection of
native algorithms), and outcomes (increasing customer trust, improving
advertising efficiency, and institutional transformation).
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