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Research Objective: The primary objective of this research is to design a content
marketing model for branding in the construction industry. This study seeks to identify
and explain the dimensions, components, and the relationships between them to create a
comprehensive and practical model that can assist companies active in this industry in
strengthening their brand through content strategies.

Research Method: In terms of purpose, this research is applied, and in terms of data
collection method, it is descriptive. It has been specifically conducted using a mixed-
method (qualitative-quantitative) approach. The data collection methods are as follows:
- Library studies and content analysis of reputable articles to extract the theoretical
foundations and research background. - A Delphi panel to achieve expert consensus and
validate the findings from the content analysis. - Interpretive Structural Modeling (ISM)
and MICMAC matrix for leveling and drawing the final model.

The statistical population of the research consisted of the top content marketing
companies in the country. Using purposive sampling, 11 managers from these companies
were selected as experts.

Findings: 1. In the qualitative part, through content analysis, the key dimensions and
components of content marketing for branding in the construction industry were
identified. 2. Using the Delphi panel, these dimensions and components were confirmed
and refined by the experts. 3. In the quantitative part, by applying Interpretive Structural
Modeling (ISM), the relationships between the components were specified and leveled.
Furthermore, using the MICMAC matrix, the influence and dependence power of each
component were analyzed.

Conclusion: Finally, the final content marketing model for branding in the construction
industry was designed, illustrating the interaction and sequence of components at
different levels. This model can serve as a guide for construction companies in planning
and effectively implementing content marketing strategies and strengthening their brand.
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Introduction

This study addresses the critical need for effective branding and modern marketing strategies
in the construction industry. In a highly competitive market, branding is no longer optional but
a fundamental requirement for establishing trust, differentiation, and long-term success. The
evolution of digital tools, particularly content marketing, presents a significant opportunity for
construction companies to build their brand, yet a clear model for its implementation is lacking..

Research Questions

What are the dimensions of content marketing for branding in the construction industry?
What is the priority ranking of these dimensions?

What is the structural model of content marketing for branding in the construction industry?

Literature Review

The review establishes the importance of branding in construction for creating trust,
competitive advantage, and financial value. It highlights the shift from traditional marketing to
digital strategies, emphasizing content marketing as a key approach for attracting and engaging
a defined audience by creating and distributing valuable, relevant content. The literature
identifies a gap in integrating content marketing strategies specifically for branding within the
construction sector.

Methodology

This qualitative, applied-exploratory research utilized a multi-method approach. Data was
collected through a literature review, content analysis of valid articles (2020-2025), and semi-
structured interviews with experts from top content-producing companies in the lIranian
construction industry. The Delphi technique was used to reach a consensus on identified factors,
the Analytic Hierarchy Process (AHP) was applied for weighting and prioritization, and
Interpretive Structural Modeling (ISM) was used to design and validate the final model.

Results
The analysis identified 47 sub-criteria categorized into nine main dimensions of content
marketing for construction branding. The prioritized dimensions are:

Innovation in content marketing approaches and formats.
Goals and Key Performance Indicators (KPIs).

Strategic integration of content with overall brand objectives.
Customer-oriented interaction and communication.
Organizational capabilities and processes.

Content credibility and alignment with brand identity.
Cultivating brand culture and values.

Optimizing content distribution and accessibility.
Technological infrastructure and tools.

The ISM analysis resulted in a four-level structural model, positioning "Cultivating Brand
Culture™ as the final dependent goal, driven by strategic and operational levels involving
customer interaction, innovation, and organizational capabilities.

.Conclusion

The study concludes that a systematic, multi-dimensional model is essential for successful
brand-building through content marketing in the construction industry. The proposed model
integrates strategic goals with practical execution, emphasizing the need for innovative content,
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customer engagement, and strong organizational and technological infrastructure. This
framework provides a clear roadmap for construction companies to enhance their brand
credibility, trust, and market position effectively.
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